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Actual communications?
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Good communications: a 2-way process
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Good communications: Not just what I want to say

But, also, what my audience will understand
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Know your audience

Practical information &
values, fears, goals, challenges

What is the journey your 
audience needs to take to 
reach the desired action?
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Good communication: it needs to matter

Logic + Emotions

“Brushing your teeth with the tap running can 
waste 15 litres of water a day”

“Brushing your teeth with the tap running can 
waste more water than many families have in 
a day.”
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But always respect scientific accuracy…
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Good communications: respect different 
personality levels

Eric Berne,
Transactional 

Analysis
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Good communications: speak to all personality 
levels

Right and wrong

Fun; exciting; emotional

Actual options, actions 
& results in the real 
world
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Let’s discuss… 

The communications of climate change.
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Some conclusions:

Use the audience’s energy & motivation

Provide broader meaning

Allow a sense of ownership

Balance reason and emotion
Show the results of positive action

Speak to your audience
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